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SESSION SUMMARY: 
 
 This session explores the challenges of bringing new energy efficiency products into markets.  
Energy efficient products must overcome many barriers to be successfully introduced into the market. 
Evaluation and market research can help to overcome these barriers. The Liebel paper deals with the 
challenges experienced in customer acceptance of new lighting technologies. It also presents the savings 
potential from these new technologies.  The Shaw paper presents the challenges of customer adoption in 
the leased equipment market and what that means for program design. The technology addressed in this 
paper is vending machines.  The Gandhi paper identifies some pitfalls of ignoring non-energy saving 
characteristics of products selected in an innovative utility program. These other benefits can be used in 
marketing the program. 
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