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Theoretical context
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Participants & materials
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Age Gender Total

15-29 30-44 45-59 Male Female

Students 20 0 0 11 9 20

Staff 1 3 5 7 2 9

Total 20 3 5 18 11 29
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Variable 
Name

Question type
Stem for 
question

Evaluation/action No.

Ability to 
process

Likert, anchored 
strongly disagree (5)/
strongly agree (1)

Overall, the 
project looks as 
if it will be

inefficient; helpful; 
useful; enjoyable; 
engaging; 
interesting; 
challenging; 
involving.
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Argument 
quality

Likert, anchored 
strongly disagree/
strongly agree

Do you find the 
information

believable; clear; 
credible; convincing; 
memorable

5

Questionnaire snippet





Quantitative results
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Variable Intention to report N Mean U Sig.

Ability to Process yes 13 10.19 114.500 .046

no 12 16.04

Involvement yes 13 10.73 94.500 .186

no 11 14.59

Argument quality yes 13 10.08 116.000 .040

no 12 16.17

Source credibility yes 13 12.12 76.500 .776

no 11 12.95
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Questions?

caroline.wilson@coventry.ac.uk

@cjwtweets

gstuart@dmu.ac.uk

@ggstuart

http://smartspaces.dmu.ac.uk




