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Abstract 
 
 The U.S. Environmental Protection Agency (EPA) recently initiated an effort to evaluate the 
consumer shopping experience with ENERGY STAR in the retail channel. The research assesses: 
1) retailer knowledge of the program and the extent to which salespeople use ENERGY STAR in the 
retail sales process, 2) the visibility and overall presence of the ENERGY STAR label in store displays, 
3) the availability of ENERGY STAR-qualified and -labeled products, and 4) the accuracy of ENERGY 
STAR product labeling. In this paper, we describe the assessment approach, present results from the first 
two rounds of the research, and highlight how EPA and its partners are using the findings. 
 
Introduction 
 
 The EPA has recently undertaken research to assess the consumer experience in the search for 
and selection of ENERGY STAR labeled products in the retail channel. The research seeks to address 
four main goals: 
 

1) assess retailer knowledge of the program and whether and how salespeople use ENERGY STAR 
in the retail sales process, 

2) check the visibility and overall presence of the ENERGY STAR label in store displays,  

3) assess the availability and visibility of ENERGY STAR qualified and labeled products, and 

4) assess the accuracy of ENERGY STAR product labeling. 
 
 To meet the above goals, two distinct data collection activities were designed: 1) a sales staff 
evaluation, and 2) a product shelf inventory/display check.  The sales staff evaluation is designed to 
assess retailer knowledge of the ENERGY STAR program and its use in the retail sales process.  The 
product shelf inventory/display check addresses the three remaining goals.  
 
 To date, two distinct rounds of the project have been completed. The first round was carried out 
in November 2001. During this round, Refrigerators, Dishwashers, Clothes Washers, Televisions, CFLs, 
Interior and Exterior Fixtures, and Table/Floor Lamps were assessed. The second round of the project 
was fielded in June 2002, and included: CFLs, Interior and Exterior Fixtures, Table/Floor Lamps, 
Ceiling Fans, DVDs, and Programmable Thermostats.  Each round of research was carried out in seven 
metropolitan areas across the U.S.: Atlanta, GA, Baltimore, MD, Boston, MA, Dallas, TX, Milwaukee, 
WI, Portland, OR, and San Diego, CA.  Data was collected among five national retailers: Home Depot, 
Lowe�s, Sears, Wal-Mart, and Best Buy.  Additionally, during the second round of research, data was 
collected at independent Lighting Showrooms in the metropolitan areas.  
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