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Set tangible targets and take a pragmatic approach
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Almost half the UK's carbon
‘emissions which cause climy
T

.are actually down to us.

Leaving the TV an standby [or instance, or using W ca: for short journeys, wastes encrgy GANE

and resilts in needless carbon dicodde emissions, I we all commit to sove 20% of the energy YOUR
we use every day, together we can help prevert dimate chanpe. For more enerpy eaving

actions and to make your commitiment, visit www.energysavingtrust.org.ak/commit m



The UK begins to embrace climate change

~
o =
e =
- ..'-' o
[ "
e
[~ ety
- - -
_‘--'r.
[l &
75 F-rzt
= j 22
" 4
'.:'.f,-_p"
iy g - 7
- *’ b W

@

energy saving trust



Information revolution
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Home Analytics: London and Exeter

Owner accupied
households with
uninsulated cavity
wall 2010
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Trigger Points
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Trigger points: a convenient truth
Promoting energy efficiency in the home
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Trigger points: life stages

conservatory

Young Young Growing Older Empty Singles
- couples childr hildren children nesters
O
o . Preparing for Undertaking
= Starting a family, : . Driven by retirement. modernisation
= moving home Strong functional and emotive functional need to - tod projects. Lower
= ) refurbishment need - running out of update their n _tfa_res edin BudaeENuling o
S space. Involved in higher value properties. Spf;' I S e aI
rojects. Recognise the benefit of ideri
2 Ifjutljjre roofin gand reducing CO Coneidering fewer ting, adding a lot more
= p g gL, proje onvincing
S
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Stronger Lower commitment to the environment 1 Have already Interested Greater
commitment to Higher budaet installed some primarily in commitment to
environment 'gher budgets measures — warmth and the environment
- ' ' interested in lower mfor
Limited budgets Interested in all forms of retrofit but comiort pre -930s
(dwelling)

reluctant to add
energy saving
measures, post
1930s could be
persuaded
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| need convincing cost measures |
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Key lessons

Evaluation
*has to be relevant and give value for money
eshould to be integrated with data

Evaluators
*should have a more commercial understanding
eshould work in partnership with clients
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